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executive summary 
Catalyze is a mobile app for a better 
world. For three years, it has helped 
non-profits increase their exposure 
and gain necessary fundraising so 
that they can effectively carry out 
their campaigns. To date, Catalyze has 
helped raise over $9.5 million for over 
5,000 non-profits around the world. 

Catalyze Initiatives extends this 
platform and user-base over to 
companies undertaking Corporate 
Social Responsibility (CSR) campaigns. 
Through this feature, companies will 
be able to more effectively spread 
awareness about the causes they 
support. All donations made by 
Catalyze users will be matched by the 
corporate partner. Catalyze Initiatives 
expects to generate $5 million for 
CSR campaigns within its first year – 
fundraising which will directly benefit 
charities around the world.  

This media kit offers a comprehensive 
look at how Catalyze operates and 
how Catalyze Initiatives will benefit 
an even broader range of non-profits. 
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backgrounder
Catalyze is a mobile app that allows 
users to donate to non-profits around 
the world. Through a process as easy 
as online shopping, users decide 
which organizations they’d like to 
support, how much they’d like to give 
and how often they can contribute.   

The free app, which can be downloaded 
from the App Store and Google Play, 
currently has over 500,000 users. 
While Catalyze is Canadian-based, as 
the company continues to grow, the 
app will expand to the U.S., Asia and 
Europe. 

Catalyze was founded in Toronto in 
2012 by Kathryn Blance and Peter 
Fernandez. After working in the 
corporate world for over a decade, 
the siblings saw a need for a platform 
that would personalize the giving 
experience and raise necessary funds 
for non-profits in need. 

Catalyze believes that the millennial 
generation can create a better world 
when empowered with the right tools. 
By connecting users to organizations 
most in need of help, Catalyze 
remains committed to bettering the 
global world we live in today. 
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By the numbers 
• Catalyze was founded in Toronto in January 2012 

• Catalyze now partners with 5,200 non-profit organizations 

• These charities come from 20 countries all over the world

• Half a million users are on the app 

• To date they have donated $9.5 million to causes they care about
 
• Catalyze has three Canadian offices and is headquartered in Toronto 

• 85 full-time staff work for Catalyze and 10 industry experts sit on Catalyze’s 
Board of Directors 

• Catalyze expects to have 700,000 users by 2017  

• Catalyze Initiatives has eight partnerships secured ahead of the 2016 launch
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founder biographies 
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Kathryn Blance, CEO and Co-Founder

Kathryn co-founded Catalyze in 2012 
alongside her brother, Peter. Before starting 
Catalyze, Kathryn served as a Director 
at several large public relations agencies 
in Toronto and New York City including 
Ketchum and Edelman. During her time 
in the corporate world, Kathryn chaired 
several Boards for non-profit organizations 
where she witnessed first-hand the donation    
struggles they faced.  Seeing a need for a 
new kind of fundraising platform, Kathryn 
started Catalyze upon her return to Toronto. 

Kathryn holds a B.A. (honours) from Queen’s 

University, a MA in Communication from Ryerson 

University and an MBA from Harvard University. 

She is a renowned speaker and an award-winning 

author of three books related to fundraising. 

Peter Fernandez, COO and Co-Founder 

Peter co-founded Catalyze in 2012 alongside 
his sister, Kathryn. Peter holds over a decade 
of experience in corporate finance. He has 
served as a Consultant and Director at KPMG 
and Deloitte.  Peter has been a long-standing 
proponent of corporate social responsibility 
and has aided in a number of company-wide 
campaigns during his time in the corporate 
world. After developing an interest in the 
ways non-profits fundraise, he partnered 
with Kathryn to build a platform that would 
work better for organizations in need. 

Peter holds a commerce degree from Western 

University and an MBA from New York University. 

He currently leads the Canadian Association 

of Management Consulting and runs his own 

consulting business for Toronto-based startups. 
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Catalyze is a free mobile app that connects users 
with non-profits in need. Users download the free 
app from the App Store or Google Play and create 
a profile indicating the industries they want to 
help. Catalyze then presents users with a range 
of compatible organizations. Once a user selects 
an organization, they can choose how much and 
how often they’d like to contribute. Through our 
advanced payment technology, payment goes 
directly from the user’s chequing account or credit 
card to the non-profit partner. 

What is Catalyze Initiatives? 
Catalyze Initiatives is our new Corporate Social 
Responsibility (CSR) platform designed for 
corporations looking to elevate their campaigns. 
Companies subscribe to this feature and 
showcase their CSR campaigns and beneficiary 
organizations. Catalyze users see the campaigns 
alongside the other causes on the app. Users can 
donate to a Catalyze Initiatives campaign in the 
same way as they would using the regular feature. 
Companies match each donation made using 
Catalyze Initiatives. 

How do you make money? 
Catalyze is funded with the generous support of our 
investors and sponsors.  Catalyze is committed to a 
transparent business practice. To cover operating 
costs, Catalyze receives five percent of every 
donation made. Catalyze Initiatives will operate 
as a paid subscription service for businesses. 95 
percent of the money donated through Catalyze 
Initiatives will go directly to non-profits.  

what makes catalyze  
different than similar apps?
Catalyze believes in building meaningful, lasting 
relationships between our users and our non-
profit partners. Users don’t simply donate and 
forget about their cause. Through monthly 
fundraising updates, Catalyze helps facilitate 
dialogue between partners and donors. Users 
always know exactly how their money is benefiting 
the non-profit they support. Through Catalyze’s 
comprehensive social network, users can connect 
to each other and arrange collective contributions 
in times of extreme need.  

How does catalyze select 
non-profit partners? 
Partners must be legally recognized non-profits 
and carry out work aligned with Catalyze’s mission 
statement and core goals. When partnering with a 
non-profit, Catalyze conducts an authorized audit 
of their budget including where donations will be 
directed towards. Catalyze also audits the non-
profit’s beneficiaries as well as their overall reach 
and efficacy. Corporate partners that subscribe to 
Catalyze Initiatives have their campaigns vetted 
using a similar process. 

How does catalyze work? 



Past news coverage
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By: Jacky Smelder Staff Reporter, Published on January 5, 2015

Millennials – today’s generation of 15-35 year olds – now make up the majority of the North American workforce but according to 
the latest Internet Trends report, this generation thinks twice before giving.  

Underemployment, less financial security and a greater sense of entitlement are some of the characteristics that make up the 
millennial generation according to report findings. Before millennials donate their time or money, they need to see a commitment to 
transparency and sustainability. 

Catalyze – a Toronto-based app that recently celebrated its second birthday – has developed a strategy that has lead to thousands 
of millennials donating through its interface.  

“We try to make the giving experience as simplified and transparent as possible,” said founder and CEO Kathryn Blance. “In such 
an attention-economy, millennials who are simply over-stimulated have been misbranded as being apathetic. Catalyze aims to 
make the fundraising experience as easy as online shopping.” 

The free app connects users with charities in need of assistance. The interface requires users to create a profile, answer a few 
questions about the charities they are interested in donating to, and enter payment information. 

“Users can browse through a range of organizations that are tailored to their interests,” Blance said. “Once they’ve found an 
organization they like, they can choose how much and how often to donate.” 

It’s common for users to make a small one-time donation, Blance said, but 20 percent of users end up contributing the same 
amount to a charity every month. When disasters occur, group donations are very common. 

Charities like Covenant House, Doctors Without Borders and Kids Help Phone are a few of the non-profits that fundraise through 
Catalyze. The app has already raised $8 million for 5,000 organizations – 30 percent of which are Canada-based. 

“Our algorithms automatically sort the organizations into those most in need,” Blance said. “Users can also search based on 
popularity amongst other users or of course by their name directly.” 

Blance hopes that the ease at which users can browse and select organizations to donate to will encourage more millennials to 
get involved in the giving process. 

Ellie Bunting, director of Humber’s Fundraising Management certificate program, says there’s a noticeable trend towards charities 
using online and mobile platforms to raise money. 

20 years ago, television campaigns such as those run by World Vision and Amnesty International were a dominant method of 
fundraising. With the emergence of the Internet in the 1990s, more and more charities began incorporating fundraising platforms 
into their websites. 

“What we’re seeing now really speaks to the difference in consumer habits,” Bunting said. “The younger generation especially 
values their smart phones and their laptops more than these dated technologies, so it makes sense that charities are tuning into 
this shift.” 

Even though charities are now running donation campaigns on the same platforms their prospective donor base uses daily, 
charities must be aware of the potential for donor fatigue, Bunting said. 

“New technologies that connect donors to organizations are certainly a step in the right direction,” Bunting said. “Whether or not an 
app or a website can convince younger users that donating is something they should do regularly remains to be seen.”
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In 2011, you were a contender for a Vice President role at Edelman. Why depart the 

corporate world at that point? 

I’ve always been a storyteller. In PR, I told stories for corporate clients. In my books, I’ve told 
stories about the industry. Non-profits don’t often get to tell their stories to a large audience. I 
wanted to help change that. 

How was the shift back from a New York to a Toronto lifestyle? 

Well, I’m in New York once a month still, so it doesn’t feel as if I’ve left the city for good, but it 
has been an adjustment. Toronto is a young city full of nice people – this is what has allowed 
Catalyze to be so successful. 

And New Yorkers are old and mean? 

I’m not one to stereotype, but New York is obviously the center of the business world and its 
hugeness means that its much easier to get lost in the hubbub and forget about others in the 
process.  

It’s been over two years since you launched Catalyze – how has the app market changed 

since then? 

It’s grown tremendously. There’s an app for every niche audience imaginable and this has 
made competition and differentiation much more important from a strategic point of view.  

Continued on the next page 
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Why has Catalyze been so successful while similar apps have floundered? 

It comes down to community. Donors and charities are not faceless. We try to personalize the 
user experience as much as possible so that users know exactly how their funds are benefiting 
organizations in need. We’re digitally driven and believe in the power of the sharing economy. 
That’s definitely helped increase our visibility. 

Catalyze has raised almost $10 million already – how does that feel? 

Euphoric. The funds our users have raised continue to make this world a better place. I feel 
truly grateful to be part of this movement. 

So, why is giving important? 

We have one world and one lifetime to make a difference. This isn’t a revolutionary idea but our 
hope is that by designing a user-friendly experience, our non-profit partners will continue to reap 
the rewards. 

What causes do you support? 

I’m a big proponent of women’s reproductive health rights both at home and in developing 
countries. I also routinely support organizations dedicated to ending youth homelessness as 
well as those that protect animal welfare. 

Is giving money or time more valuable? 

It’s different for each organization. I’ve yet to meet a non-profit that isn’t in need of additional 
fundraising. The more well known non-profits tend to have an extensive volunteer base at their 
disposal, but no one will ever turn away an extra offer for help. 

Do you ever think about doing something different? 

One day, but helping Catalyze grow is my main focus right now. If I’m not working I’m spending 
time with my family, working on my latest book or volunteering on non-profit boards. 

What’s coming down the pipeline for Catalyze? 

We have a new feature rolling out in 2016. I can’t say much about it yet, but I will say that 
Catalyze is going to change the face of Canadian fundraising. 
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2. Spread some cheer with the Catalyze app 

There are so many charities out there doing great work and many of them are in need of extra 
donations during the holidays. Catalyze takes the effort out of searching for a charity to give 
to.  All you have to do is create a profile indicating the type of charities you’d like to help and 
link your banking information (they accept Interact or Visa/Mastercard.) 

You can choose how much you’d like to give and how often you’d like withdrawals to come 
out of your account. Whether you choose to donate $5 every month to your local homeless 
shelter or a one-time donation of $100 to help an orphanage in Romania, your money will go 
to those most in need this holiday season. 

Pro Tip: Catalyze just launched a giving bundle option.  Instead of doing your regular Secret 
Santa pool, why not get a bunch of friends together and pool your money into a worthy cause 
on the app. Giving never felt so easy. 

Visit catalyzethis.com/media for full list of media coverage. 
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Catalyze launches Canada’s first  
Corporate Social Responsibility app 

• Why did Catalyze decide to branch out into 
corporate social responsibility? 

• How does Catalyze Initiatives help CSR 
campaigns? 

• Why should someone donate through Catalyze 
Initiatives instead of directly to the charity the 
company supports? 

• How much money does Catalyze Initiatives 
expect to raise for charity? 

Procter and Gamble to match  
donations to United Way with Catalyze 

• Why is Procter and Gamble using an app to 
raise money instead of just donating directly? 

• What is Procter and Gamble’s stance on CSR? 

• How does this campaign differ from Proctor and 
Gamble’s other CSR initiatives? 

• Why should Catalyze users donate to this 
campaign?  

McDonalds using Catalyze Initiatives 
to assist in Syrian refugee crisis

• How is McDonalds assisting in the Syrian 
refugee crisis? 

• Why did McDonalds choose to support this 
particular cause? 

• Why did McDonalds choose to fundraise for the 
cause using an app?
 
• How is McDonalds using Catalyze Initiatives to 
encourage users to donate? 
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For all media inquiries, 

contact Rebecca Dresko, 

Catalyze Communication 

Manager: 

Email: 
rdresko@catalyzethis.com

Phone: 
416-000-0000

We’re social! Check us out at: 

catalyzethis.com 

CatalyzeApp

Catalyze 

CatalyzeApp 



Change is possible with Catalyze. 
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